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Letter from the CEO

To all Ternium employees:

This document provides important guidelines regarding the use 

of our visual identity for Ternium and its production facilities.

The name Ternium and its signature, composed by the symbol 

of superimposed planes and the typography within the gray box, 

represent the base from which we should all move forward to

become a unified organization that grows and aligns itself as a 

global leader through our commitment to produce the highest 

quality products in the communities that we serve.

Our goal is to make the Ternium brand and the brands of each 

production facility stand for excellence and leadership within 

our industry. We want to achieve this goal by reinforcing our

commitment to quality and exceeding the expectations of our 

customers.

Our corporate identity is the way in which we present Ternium to 

our clients, to our communities and to the world. 

The appropriate, consistent and cohesive usage of the symbols

that represent us in all our communications will speak of the 

excellent quality and performance that we would like to be rec-

ognized for.

Each of you must become an image ambassador and standard 

bearer for Ternium. This document provides you with the essen-

tial tools to do so.

Cordially,

Máximo Vedoya
CEO
Ternium
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Introduction

The Ternium visual identity was developed to help ensure

a unified look and feel throughout our brand communications.

The following guidelines explain the significance of each of 

the components of this identity as well as how they are to be 

properly reproduced and applied.

The integrity of the Ternium brand depends on the consistent

and faithful execution of every aspect of our unique visual style.
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Basic system
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Ternium basic system Brand architecture

Global brand Global application brand
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Ternium basic system Ternium Brand

The Ternium signature is one of the company’s most valuable

assets. For this reason, it is essential that the brand be used in 

a consistent format each time It is used.
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Ternium basic system Ternium signature elements. 
Symbol and wordmark.

The Ternium signature is made up of two elements: the symbol 

and the Ternium wordmark.

The signature is a unique piece of artwork that was designed 

specifically for our brand. A simple but elegant combination

of the symbol and the wordmark gives a fresh and

contemporary appearance to our brand.

As the most relevant and public expression of our brand, the

signature is the cornerstone of our identity.

Therefore, it is crucial to the success of the Ternium brand

that the signature is reproduced and applied consistently in

all Ternium communications. It should never be typeset,

recreated or altered in any way. To maintain consistency, use

only approved digital art files.

symbol wordmark
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Ternium basic system Signature clear space

Whenever the signature is applied, it must always be clearly

visible in order to be instantly recognizable. To guarantee its

legibility and impact, the signature must never appear in

Ternium communications without at least the clear space

minimum surrounding it.

• The minimum clear space is equal to the height of the

  Ternium “T” in the signature´s reproduced size.

This clear space isolates the signature from competing

graphic elements such as copy, photography, or background

patterns that may divert attention from the signature.
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Ternium basic system Minimum size

The Ternium signature retains its visual strength in a wide

range of sizes. However, there are sizes in which the

signature ceases to be clearly legible and its impact is

diminished.

The Ternium signature must never be reproduced smaller

than indicated below:

• The minimum size of the signature is determined by the

 width of the Ternium symbol. The minimum size of the

 symbol is 6.3 mm from left to right.

• This minimum is always the same regardless of the length

 of the wordmark.

6.3 mm



11

Ternium basic system Signature color variations

The full-color signatures are always the preferred signature

version. However, to accommodate communications where the

preferred signature cannot be properly reproduced or applied,

serveral signature variations can be used by following the

guidelines listed below:

• Only apply a signature variation when the primary

 signature cannot be used.

• When using a signature variation, observe the clear space

 and minimun size requirements specified for the preferred

 signature.

• The one-color gray and one-color black variations should

 only be used when color printing is unavailable.

• When a layout calls for a dark color or photographic

 background, one of the reverse signature variations can be

 used.

Full color (preferred)

One-color gray

One-color black One-color black reverse

One-color gray reverse

Full color reverse
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Ternium basic system Tagline placement

The signature with the tagline is also a unique piece of artwork:

the proportion and arrangement of the symbol, wordmark and

tagline have been specifically determined. The signature with

tagline should never be typeset, re-created or altered in any

way. The correct placement for the tagline is below and left

aligned with the word Ternium as shown in the exhibit to the

right. The tagline should always be used in Ternium Gray.

As exhibited here, the tagline should always appear with the

signature, never alone.

The approved tagline should only be used in appropriate

communications. It can be used as a signoff for certain

communications such as the backcover of a folder. Be careful

not to overuse the tagline. Specifically, when the signature will

be used prominently - on a brochure cover, or as a banner - the

tagline is not a necessary part of the communication.

In these instances, the simplicity and clarity of the Ternium

signature alone provides sufficient impact.
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Ternium basic system Signature misuse

The signatures, including their variations, must only be

reproduced and applied as specified in these guidelines.

These exhibits represent a few of many possible misuses 

of the Ternium signature.

• Never alter, add to, or re-create the signature or its

 variations.

DO NOT condense, expand or
distort the signature in any way.

DO NOT change the color of the white
border around the Ternium signature.

DO NOT not alter the color of any element 
of the signature.

DO NOT redraw or typeset the signature. 
Always use the electronic files provided in 
INTRABRAND.

DO NOT use unapproved colors for 
the signature.

DO NOT use the signature with 
shadows or 3D.

DO NOT add to the Ternium signaturenames 
of projects or departments of the company.

DO NOT add to the Ternium signature
names of projects or departments of the
company.

DO NOT place the isologo on predominant 
colors or that do not allow enough contrast.

Supply Chain

GEGO
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Ternium basic system Background color

The primary, full-color Ternium signature reproduces best on a 

white background, which provides a clean, crisp contrast. 

However, some applications may call for color or photographic

backgrounds. In these instances, it is essential that the back-

ground provides sufficient contrast so that the signature is 

legible.

When an application requires a photographic or color back-

ground that does not provide enough contrast for the preferred 

signature, one of the reverse variations of the signature should 

be applied.

The one-color gray, and reverse variations of the

signature should be used when full-color printing

is unavailable.
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Ternium basic system Background control

To ensure maximum clarity, legibility and impact, the Ternium 

signature must always be reproduced against backgrounds that 

provide adequate contrast.

• The preferred background is white but all background 

 applications must enhance the the signatures´s impact.

• The misuse examples on the right show backgrounds that do  

 not have sufficient contrast to ensure the signature´s visibility.

Position the sig-
nature on white or 
black backgrounds 
to enhance the sig-
nature’s impact.

DO NOT position the 
signature on complex 
patterns.

DO NOT position 
the signature on 
photos that do not 
provide sufficient 
contrast.
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Ternium basic system

The colors throughout this manual have not been evaluated by Pantone, Inc. 

for accuracy and may not match the PANTONE color standards. 

PANTONE® is a registered trademark of Pantone, Inc.

Primary color palette

Color is one of the most highly visible components of any brand 

identity.With this in mind, the Ternium color palette was created 

to help ensure eye-catching and compelling communications.

Vibrant, bold and stylish, Ternium Red and Orange are our most 

well established brand equities and should be used generously 

–but thoughtfully– in conjunction with Ternium Gray.

PANTONE color formulas are for coated paper stocks only. It is 

important to note that when printing on uncoated paper stock, 

PANTONE colors can sometimes change significantly; therefore, 

make sure to instruct your printer to match the original coated 

PANTONE color specified in the table as closely as possible.

TERNIUM COLORS PANTONE® CMYK RGB RAL® LG SCOCTH 3M®

TERNIUM RED
PMS 179C
PMS 000U

c: 0   m: 95   y: 95   k: 0 r: 255 g: 51 b: 0 2002 6713 7725-13

TERNIUM GRAY PMS Cool Gray 10 C
PMS Cool Gray 11 U c: 0  m: 0  y: 0  k: 65 r: 102 g: 102 b: 102 7005 6775 7725-41

TERNIUM ORANGE
PMS 143 C
PMS 129 U c: 0  m: 35  y: 85  k: 0 r: 255 g: 153 b: 0 1033 6731 7725-64

TERNIUM WHITE c: 0  m: 0  y: 0  k: 0 6770 9010 6770 7725-10
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Ternium basic system Secondary color palette

A set of secondary colors has been assembled to complement 

the primary colors. It is important that these colors never domi-

nate a communication.

PANTONE color formulas are for coated paper stocks only. It is 

important to note that when printing on uncoated paper stock, 

PANTONE colors can sometimes change significantly; therefore, 

make sure to instruct your printer to match the original coated 

PANTONE color specified in the table as closely as possible.

TERNIUM COLORS PANTONE® CMYK RGB

TERNIUM CYAN PMS 7468 c: 100   m: 10   y: 0   k: 28 r: 1  g: 104  b: 138

TERNIUM BLUE PMS 286 c: 100  m: 70  y: 0  k: 0 r: 0  g: 51  b: 153

TERNIUM DARK BLUE PMS 7463 c: 100  m: 43  y: 0  k: 65 r: 0  g: 51  b: 102

TERNIUM MID ORANGE PMS 151 c: 0  m: 60  y: 100  k: 0 r: 255  g: 131  b: 0

TERNIUM GREEN PMS 7481C c: 90  m: 0  y: 96 k: 0 r: 0  g: 180  b: 81

TERNIUM DARK GREEN PMS 7483 c:85  m:0  y:100  k:55 r: 0  g: 102  b: 0

TERNIUM PALE GRAY PMS Cool Gray 3 c: 0  m: 0  y: 0  k: 17 r: 212  g: 212  b: 212

TERNIUM STEEL GRAY PMS 7545 c: 23  m: 2  y: 0  k: 63 r: 72 g: 84  b: 88
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Ternium basic system Primary typeface
Trade Gothic

The primary Ternium typeface is Trade Gothic. 

It has been selected for its highly legibile and sophisticated 

design. Consistent usage of this typeface promotes a cohesive

visual style throughout our communications, while referencing 

the Ternium signature.

Larger font sizes that are prominent, but not overpowering, are 

preferred for these typefaces.

This font should not be used in the body of emails. For emails, 

the recommendation is to use fonts with better screen legibility 

such as Verdana, Arial, etc.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Trade Gothic

Trade Gothic Light

Trade Gothic Bold No. 2 Trade Gothic Bold No. 2 Italic

Trade Gothic Light Italic

Trade Gothic Italic
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Ternium basic system Secondary typeface
Sabon MT

The Sabon MT family of typefaces was selected for secondary 

type applications. Elegant and highly readable in text-heavy 

communications, these classic serif designs complement the

primary typefaces and further promote our brand identity.

Never apply Sabon MT in titles, headlines or primary messaging.

This font should not be used in the body of emails. For emails, 

the recommendation is to use fonts with better screen legibility 

such as Verdana, Arial, etc.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Sabon MT

Sabon MT Italic

Sabon MT Semibold

Sabon MT Semibold Italic
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Stationary
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Stationary Business cards

When customizing business cards, follow these rules to ensure 

simplicity and clarity:

• Use first name and surname only, without professional titles

• Job Titles - preferable 1 line, but not more than 3 lines

• Legal name of company: 1 line (optional)

• Addresses – keep to 3 lines whenever possible

• Telephone, Fax & Email - limited to 1 line each

Fax is optional and can be substtuted for a cell phone number.

Business card

Size: 85 mm x 55 mm (3.3465 in x 2.1654 in)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Name and last name

Trade Gothic Bold No.2 8/8.5 pt., Ternium Gray

Job title

Trade Gothic 7/8.5 pt., Ternium Gray

Address, Tel, Fax, Email:

Trade Gothic 7/8.5 pt., Ternium Gray

Paper:

Conqueror, Brilliant White Wove Writing, 300grs.

Alternate paper:

Opalina mate 250grs.

Galgo Parchemin Blanco de 250grs.  

Chambril 250 grs.

Exhibits shown at 100%

Company legal name
Address line 1
Address line 2
Address line 3
00 00 0000 0000 tel
00 00 0000 0000 fax
email@ternium.com 

Name and last name
Job title

40 mm6 mm

6 mm

7.6 mm

6.3 mm
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Stationary Standard Letterhead 
US Letter size

When customizing letterhead, follow these rules to ensure 

simplicity and clarity:

• Addresses - keep to 3 lines whenever possible.

• Telephone, Fax & Email - limited to 1 line each.

U.S. Letter

Size: 215.9mm x 279.4mm (8.5” X 11”)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Address, Tel, Fax, Web:

Trade Gothic 7/8.5 pt.,Ternium Gray

Maintain a minimum of 5mm clear space

from the address information to the edge

of the page

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90grs. 

Exhibits shown at 50%

20 mm

30 mm 45 mm

50 mm

19 mm

5 mm

Company legal name
Address line 1
Address line 2
Address line 3
(000) 000 0000 tel
(000) 000 0000 fax
www.ternium.com

Dear Addressee:

When typing a letter, follow this page as a guide. This letter is an example of the typical format for
letterhead. The clean, organized structure of the flush-left format gives our business communications 
a highly professional profile. Type all body copy in 11 point Sabon MT Regular, upper and lowercase, 
on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm from the 
top of the page. Skip two lines before typing the Addressee’s Name, flush-left with the date line. Skip 
two lines between the last address line and the salutation. Then skip one line between the salutation 
and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. Having
completed you letter, skip two lines before closing. Then skip four or five lines between the closing 
and the sender’s typed name to allow space for the sender’s signature. Finally, skip one line between 
the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

Month, date, year

Addressee’s Name
Addressee’s Title
Business Address
Street Address
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Stationary Executive Letterhead
US Letter size

When customizing executive letterhead, follow these rules to 

ensure simplicity and clarity:

• Use first name and surname only.

• Job Titles - preferable 1 line, but not more than 2 lines.

• Addresses - keep to 3 lines whenever possible.

• Telephone, Fax & Email - limited to 1 line each.

U.S. Letter

Size: 215.9mm x 279.4mm (8.5” X 11”)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Name and last name 

Trade Gothic Bold No.2 8/8.5 pt., Ternium Gray 

Job title

Trade Gothic 7/8.5 pt., Ternium Gray

Address, Tel, Fax, Web:

Trade Gothic 7/8.5 pt., Ternium Gray

Maintain a minimum of 5mm clear space

from the address information to the edge

of the page

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90 grs. 

Exhibits shown at 50%

45 mm

19 mm

5 mm

45 mm

20 mm

30 mm

50 mmName and last name
Job title

 

Dear Addressee:

When typing a letter, follow this page as a guide. This letter is an example of the typical format for
letterhead. The clean, organized structure of the flush-left format gives our business communications 
a highly professional profile. Type all body copy in 11 point Sabon MT Regular, upper and lowercase, 
on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm from the 
top of the page. Skip two lines before typing the Addressee’s Name, flush-left with the date line. Skip 
two lines between the last address line and the salutation. Then skip one line between the salutation 
and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. Having
completed you letter, skip two lines before closing. Then skip four or five lines between the closing 
and the sender’s typed name to allow space for the sender’s signature. Finally, skip one line between 
the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

Month, date, year

Addressee’s Name
Addressee’s Title
Business Address
Street Address

Company legal name
Address line 1
Address line 2
Address line 3
(000) 000 0000 tel
(000) 000 0000 fax
www.ternium.com
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Stationary Second Sheet
US letter size

U.S. Letter

Size: 215.9mm x 279.4mm (8.5” X 11”)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Paper:

Conqueror, Brilliant White Wove Writing,

90grs.

Alernate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90 grs. 

Exhibits shown at 50%

20 mm

30 mm

14 mm
 

When typing a letter, follow this page as a guide. This letter is an example of the typical format for
letterhead. The clean, organized structure of the flush-left format gives our business communications 
a highly professional profile. Type all body copy in 11 point Sabon MT Regular, upper and lowercase, 
on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm from the 
top of the page. Skip two lines before typing the Addressee’s Name, flush-left with the date line. Skip 
two lines between the last address line and the salutation. Then skip one line between the salutation 
and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. Having
completed you letter, skip two lines before closing. Then skip four or five lines between the closing 
and the sender’s typed name to allow space for the sender’s signature. Finally, skip one line between 
the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

19 mm
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Stationary Standard Letterhead 
A4

When customizing letterhead, follow these rules to ensure 

simplicity and clarity:

• Addresses - keep to 3 lines whenever possible.

• Telephone, Fax & Email - limited to 1 line each.

A4

Size: 210 mm x 297 mm

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Address, Tel, Fax, Web:

Trade Gothic 7/8.5 pt.,Ternium Gray

Maintain a minimum of 5mm clear space

from the address information to the edge

of the page.

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Exhibits shown at 50%

Company legal name
Address line 1
Address line 2
Address line 3
(000) 000 0000 tel
(000) 000 0000 fax
www.ternium.com

30 mm

19 mm

45 mm

50 mm

5 mm

Dear Addressee:

When typing a letter, follow this page as a guide. This letter is an example of the typical format 
for letterhead. The clean, organized structure of the flush-left format gives our business 
communications a highly professional profile. Type all body copy in 11 point Sabon MT Regu-
lar, upper and lowercase, on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm 
from the top of the page. Skip two lines before typing the Addressee’s Name, flush-left with 
the date line. Skip two lines between the last address line and the salutation. Then skip one line 
between the salutation and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. 
Having completed you letter, skip two lines before closing. Then skip four or five lines between 
the closing and the sender’s typed name to allow space for the sender’s signature. Finally, skip 
one line between the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

Month, date, year

Addressee’s Name
Addressee’s Title
Business Address
Street Address
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Stationary Executive Letterhead
A4

When customizing executive letterhead, follow these rules to 

ensure simplicity and clarity:

• Use first name and surname only.

• Job Titles - preferable 1 line, but not more than 2 lines.

• Addresses - keep to 3 lines whenever possible.

• Telephone, Fax & Email - limited to 1 line each.

A4

Size: 210 mm x 297 mm

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Name and last name

Trade Gothic Bold No.2 8/8.5 pt., Ternium Gray

Job title

Trade Gothic 7/8.5 pt., Ternium Gray

Address, Tel, Fax, Web:

Trade Gothic 7/8.5 pt., Ternium Gray

Maintain a minimum of 5mm clear space

from the address information to the edge

of the page

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Exhibits shown at 50%

Name and last name
Job title

30 mm 45 mm45 mm

5 mm

50 mm

19 mm

Company legal name
Address line 1
Address line 2
Address line 3
(000) 000 0000 tel
(000) 000 0000 fax
www.ternium.com

Dear Addressee:

When typing a letter, follow this page as a guide. This letter is an example of the typical format 
for letterhead. The clean, organized structure of the flush-left format gives our business 
communications a highly professional profile. Type all body copy in 11 point Sabon MT Regu-
lar, upper and lowercase, on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm 
from the top of the page. Skip two lines before typing the Addressee’s Name, flush-left with 
the date line. Skip two lines between the last address line and the salutation. Then skip one line 
between the salutation and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. 
Having completed you letter, skip two lines before closing. Then skip four or five lines between 
the closing and the sender’s typed name to allow space for the sender’s signature. Finally, skip 
one line between the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

Month, date, year

Addressee’s Name
Addressee’s Title
Business Address
Street Address
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Stationary Second Sheet
A4

A4

Size: 210 mm x 297 mm

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Exhibits shown at 50%

30 mm

19 mm

When typing a letter, follow this page as a guide. This letter is an example of the typical format 
for letterhead. The clean, organized structure of the flush-left format gives our business 
communications a highly professional profile. Type all body copy in 11 point Sabon MT Regu-
lar, upper and lowercase, on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm 
from the top of the page. Skip two lines before typing the Addressee’s Name, flush-left with 
the date line. Skip two lines between the last address line and the salutation. Then skip one line 
between the salutation and the body of the letter.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. 
Having completed you letter, skip two lines before closing. Then skip four or five lines between 
the closing and the sender’s typed name to allow space for the sender’s signature. Finally, skip 
one line between the name of the sender and the initials of the person who wrote the letter.

Sincerely,

Sender’s Name

20 mm

14 mm
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Stationary Press Release
US Letter

U.S. letter

Size: 215.9mm x 279.4mm (8.5” X 11”)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90grs. (México)

Exhibits shown at 50%

Press Release

30 mm 19 mm

20 mm

50 mm

Month day, year

Headline Trade Gothic Bold 13pt
When typing a press release follow this page as a guide. This is an example of the typical format for 
press releases. The clean, organized structure of the flush-left format gives our business communi-
cations a highly professional profile. Type all body copy in 11 point Sabon MT Regular, upper and 
lowercase, on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm from 
the top of the page. Skip one line before typing the headline flush-left with the date line. Then begin 
the body of the press release under the headline, without skipping a line.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. You 
may use Sabon MT Bold as a subhead style when needed, but skip a line between the last paragraph 
and the new subhead.

Lorem Ipsum Duis autem vel eum est irure dolor in reprehenderit volumptate velit esse mosetaie 
consequat, vel illum dolore eu fugiat nulla pariatur.

Lorem Ipsum
Lorem ipsum dolor sit amet consectetur adipiscing elit, sed diam nonumy eiusmod tempor incidunt 
ut laore et dolore magna liquam erat volupat Ut enim ad minim veniam, quis nostrud esxercitation
ullamcorpor suscipit laboris nisi ut aliquip ex ea commodo consequat.

Lorem Ipsum
Et tamen in busdam neque pecun modut est neque nonor et imper ned libiding gen epular et soluta 
nobis eligent optio congue nihil est impedit doming id quod maxim religuard cupiditat, qwuas nulla
praid om umdant. Improb pary minuit, los potius inflammad ut coercend magist et dodecendensse
videantur.
Et invitat igitur vera ratio bene sanos as iustitiam, aequitated fidem.
Duis autem vel eum est irure dolor in reprehenderit volumptate velit esse mosetaie consequat, vel 
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Stationary Press Release
A4

A4

Size: 210 mm x 297 mm

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Exhibits shown at 50%

Press Release

30 mm 19 mm

20 mm

50 mm

Month day, year

Headline Trade Gothic Bold 13pt
When typing a press release follow this page as a guide. This is an example of the typical format 
for press releases. The clean, organized structure of the flush-left format gives our business com-
munications a highly professional profile. Type all body copy in 11 point Sabon MT Regular, 
upper and lowercase, on 14 points of leading.

Set the left margin of the page at 30mm and the right margin at 19mm. Type the date 50mm from 
the top of the page. Skip one line before typing the headline flush-left with the date line. 
Then begin the body of the press release under the headline, without skipping a line.

Do not indent at the beginning of paragraphs and always skip one line between paragraphs. You 
may use Sabon MT Bold as a subhead style when needed, but skip a line between the last para-
graph and the new subhead.

Lorem Ipsum Duis autem vel eum est irure dolor in reprehenderit volumptate velit esse mosetaie 
consequat, vel illum dolore eu fugiat nulla pariatur.

Lorem Ipsum
Lorem ipsum dolor sit amet consectetur adipiscing elit, sed diam nonumy eiusmod tempor 
incidunt ut laore et dolore magna liquam erat volupat Ut enim ad minim veniam, quis nostrud 
esxercitation
ullamcorpor suscipit laboris nisi ut aliquip ex ea commodo consequat.

Lorem Ipsum
Et tamen in busdam neque pecun modut est neque nonor et imper ned libiding gen epular et soluta 
nobis eligent optio congue nihil est impedit doming id quod maxim religuard cupiditat, qwuas 
nulla praid om umdant. Improb pary minuit, los potius inflammad ut coercend magist et dodecen-
densse videantur.
Et invitat igitur vera ratio bene sanos as iustitiam, aequitated fidem.
Duis autem vel eum est irure dolor in reprehenderit volumptate velit esse mosetaie consequat, vel 
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Stationary Fax template

Fax templates are only available in electronic formats. 

They have been specially typeset and should never be recreated; 

only use approved digital artwork.

When filling in the fax sheet, please follow the instructional text 

on the template as a guide.

To:From:

Company:

Fax:

Tel:

Fax:

E-mail:Pages:Date:

Ref:

Begin by entering the business name first (Ternium, TerniumSiderar, etc.) and 
then the address information at the top. After each line, select the next line by
using the cursor, or “tab” to the next line. When finished, “tab” through to the
“To” field and continue entering information, using the cursor or “tab” to move 
through the other fields. Use the cursor to type in the “Ref:” area.

Body copys hould be set as Sabon MT, 11 points, 14 points of lines pacing. Do
not indent at the beginning of paragraphs, and always skip one lineb etween 
paragraphs.

Continue to return, or go to the “Insert” menua nd select Page Break, to go to a
second page.

[Please delete instructional text before using this template.]

FAX

Fax template - first and second page
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Stationary Envelope
US Letter

Note: For accuracy when printing the envelope in 3 PANTONE 

colors, print as a flat sheet and then convert into an envelope. 

It is difficult to maintain proper registration on a pre-converted

envelope.

U.S. Letter

Size: 241.3mm x 104.775mm (9.5” X 4.125”)

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Address:

Trade Gothic 7/8.5 pt., Ternium Gray

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90 grs. 

Exhibits shown at 60%

Address line 1
Address line 2
Address line 3

ABCAssociates
000 Park Avenue South
New York, NY 10003 1513
USA

19 mm 30 mm 105 mm

12 mm

35 mm
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Stationary Envelope
A4

Note: For accuracy when printing the envelope in 3 PANTONE 

colors, print as a flat sheet and then convert into an envelope. 

It is difficult to maintain proper registration on a pre-converted

envelope.

A4

Size: 220mm x 110mm

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Address:

Trade Gothic 7/8.5 pt., Ternium Gray

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90 grs. 

Exhibits shown at 60%

Address line 1
Address line 2
Address line 3

ABCAssociates
000 Park Avenue South
New York, NY 10003 1513
USA

35 mm

12 mm

19 mm 30 mm 105 mm
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Stationary Envelope
Other formats

Envelope design should observe the following standards to 

ensure both simplicity and legibility:

• Signature - a single signature size will be used for all 

envelope formats.

• Margins - all envelope formats will have the same size.

• Address - up to 3 lines if possible.

Colors:

Ternium Red - PANTONE 179u

Ternium Orange - PANTONE 129u

Ternium Gray - PANTONE COOL GRAY 11u

Address:

Trade Gothic 7/8.5 pt., Ternium Gray

Paper:

Conqueror, Brilliant White Wove Writing, 90grs.

Alternate paper:

Chambril 90grs.

Galgo Parchemin Blanco 90 grs.  

Exhibits shown at 60%

Dirección línea 1
Dirección línea 2
Dirección línea 3

Dirección línea 1
Dirección línea 2
Dirección línea 3

ABCAssociates
000 Park Avenue South
New York, NY 10003 1513
USA

ABCAssociates
000 Park Avenue South
New York, NY 10003 1513
USA

Dirección lín
Dirección lín
Dirección lín

ABCAss
000 Park
New Yor
USA

220mm x 160 mm Envelope Exhibit shown at 40% 220mm x 310 mm Envelope Exhibit shown at 40%

105 mm300 mm

350 mm

190 mm

120 mm
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Stationary Email signature

Please use the follow links for each country:

Ternium
www.ternium.com

https://www.facebook.com/ternium

https://twitter.com/Ternium

Ternium Argentina
http://www.terniumsiderar.com/

https://www.facebook.com/gentedelacero

https://twitter.com/TerniumArg

Ternium México
http://mx.ternium.com/

https://www.facebook.com/TerniumenMonterrey

http://twitter.com/terniummexico

Ternium Colombia
http://co.ternium.com/

https://www.facebook.com/ternium

https://twitter.com/TerniumColombia

Ternium Centroamérica
http://amcen.ternium.com/

https://www.facebook.com/ternium

https://twitter.com/TerniumColombia

Ternium Brasil
http://br.ternium.com/

https://www.facebook.com/ternium

https://twitter.com/Ternium

Ternium US
http://us.ternium.com/

https://www.facebook.com/ternium

https://twitter.com/Ternium

Optional:
Social media icons are available 
in Ternium’s IntraBrand.

Social media links

Arial Regular 10pt

Arial Bold 10pt

Lorem ipsum,  

dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi sunt in culpa qui officia 
deserunt mollit anim id est laborum ut aliquip ex ea commodo consequat. 

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

Sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
aliquasunt in culpa qui officia deserunt mollit anim id est laborum. 

Name and last name
Area, Ternium
00 00 0000 0000 tel
00 00 0000 0000 cel

www.ternium.com
www.facebook.com/ternium
www.twitter.com/ternium

Name and last name
Area, Ternium
00 00 0000 0000 tel
00 00 0000 0000 cel

www.ternium.com

Name and last name
Area, Ternium
00 00 0000 0000 tel
00 00 0000 0000 cel

www.ternium.com


